
Marketing Committee Meeting 

Sisters of St. Joseph Ministries Foundation 

Wednesday, March 2, 2022; 1:00pm – 2:30pm 

 

In Attendance: Jenna Bendel; Mary Connelly, CSJ; Kay Egan, CSJ; Alyssa Howells; Maya Missaghi; Mimi 
Pizzi; Gabrielle Rohde; Ralph Scorpio; Lacy Sietsema; Kris Smyth 

DEI Statement: Ralph read the DEI Statement. 

The Ministries Foundation Marketing Committee convened on Wednesday, January 12 via Zoom. 
Gabrielle Rohde called the meeting to order at 1:04pm. 

Prayer: led by Gabrielle Rohde. 

Minutes: The minutes of January 12, 2022 were presented. Hearing no questions, comments, or 
feedback, Kris made a motion to approve and Jenna seconded. The minutes are unanimously approved. 

Website Review/Update and Social Media Analytics/Advent Calendar Analytics 

There was a discussion about the purpose of a website and what brings people to a webpage. Alyssa 
stated that since January, most of the traffic is on our homepage, and the Stories blog. This content has 
performed consistently better than our other pages and she asked for feedback on other things that 
might drive traffic to our site. Suggestions included a CSJ Wordle, CSJ trivia questions, and a small 
retreat.  Alyssa added that Google bumps up pages in search engines if they contain at least 250 words. 
It was suggested that we really look at how we are different and what makes us unique. For example, 
we are a local organization, and we raise money in our community for our community. It was suggested 
that we highlight volunteering opportunities and use the tagline “moving always toward love of God and 
neighbor without distinction.” Alyssa added that we could do a past and present, highlighting a Sister 
who started a ministry and bring it into the present. This would show both the legacy and the work we 
are doing today. Alyssa thanked everyone for the ideas presented and reiterated the need for more 
feedback. She stated that it would be great if the Marketing Committee email her content ideas and 
thoughts, especially for Lent and Women’s History Month.  

Alyssa also noted that there have been slow upticks on all social media platforms.  

Carondelet Celebration Marketing 

Mimi provided an update on the work the Carondelet Celebration Marketing Subcommittee has 
undertaken. The subcommittee is developing ways to promote and advertise the event. Alyssa has been 
working on promo videos that will be placed on our website and social media. We will be boosting these 
posts so that they reach as many people as possible. Mimi added that announcements will be put in 
local parish bulletins and she’s reached out so see if announcements can be made during/after Mass. 



Lacy has been sharing the event in the monthly and weekly emails. Alyssa added that she is meeting 
with the Advisory Council Members for the St. Joseph Worker Alumnae group to see how we might be 
able to partner with them on some of this. She also said that one of the auction items this year will be a 
quilt made by Sr. Marie Teresa, who used to volunteer with St. Mary’s Health Clinics. She is putting 
together a video for this item. Ralph stated that there are many people close to us and the ministries 
who don’t attend the event or feel connected. We need to regain some of that energy, and we need 
everyone from all our committees and the Board to participate and reach out to people. This event 
should be an inspiration and a reflection of what we do and the progress we’ve made.  

Preview of Carondelet Celebration Promo Videos 

Alyssa has been working on the creation of promotional videos about the Carondelet Celebration. These 
videos will feature staff or volunteers from each ministry and the wider CSJ community. This person will 
talk for about 25-45 seconds and the videos will be shared on all our platforms. Alyssa presented the 
videos from the St. Joseph Worker Program and Learning In Style. She asked for feedback and asked the 
committee to think about ways we can replicate this project and share with a wider audience. There was 
a discussion about how these videos are a great way for people to interact with us on a variety of 
platforms. They are short, focused, and direct people to the Ministries Foundation website. They are a 
good branding of our mission and who we are. It was suggested that these videos should reflect how 
hands on the ministries are at a local level. Various wordings were also suggested, including 
“homegrown,” “the neighborhood,” and “think globally, act locally.”  

Discussion: What more can we do with the data from the Women-Owned Business Mailings?  

There was further discussion about the women-owned business mailing list. Two mailings were sent out 
and we did obtain some new donors as a result. Although the overall response wasn’t huge, it was 
pointed out that we had a higher response than we might have had last year or two years ago. Alyssa 
has reached out to a couple of people who had an interest in volunteering and there were several 
unique visits to the website. There was a discussion about the list itself and how we don’t know the 
parameters of how people got on the list. Gabi did a deep dive on six people and only two of the six 
were what could probably be described as a typical donor or business owner. The other four people 
were of modest means, people of color, they didn’t have websites. Gabi’s conclusion is that people 
reacted strongly to the tagline of “who helped you when you started out?” and these people were 
moved to share. People don’t have to have a lot of money to step up and help someone. There was a 
brief discussion about ways to convince younger donors to give $5 consistently. These funds would 
ultimately add up. 

It was reiterated that the intent was to reach people, and the message did hit home. Many of these 
people on the list are strangers and more than likely do not know the Sisters. It was asked if Alyssa had 
reached out to those who donated. Alyssa emailed and reached the new donors. Kris offered to give 
them a call and see what motivated them to give. Ralph added that the list was not expensive to rent. 
Expenses are due to printing and mailing. He thinks it is worth thinking about other ways we can reach 
new people, even on a smaller scale. There was a discussion about obtaining other mailings lists, 
particularly lists from organizations that exist just for women. 

Adjournment: the meeting adjourned at 2:27pm. 

Respectfully Submitted, 



Lacy Sietsema, CSJ Ministries Foundation 

 


